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Once Milano linen table runners, mustard, £55 (matchesfashion.com) 

shades. “Start with a plain raffia 
placemat then layer up the china,
and don’t be afraid to use a variety of 
patterns and colours of plates and bowls. 
If you would like a plainer look, a crisp 
linen napkin always looks fantastic. We 
can’t get enough of coloured glass with 
our tablecloths at the moment,” she says. 

Look for coloured bubble tumblers 
from British Colour Standard (£7, Heal’s) 
and green bamboo-shaped serveware 
from Bordallo Pinheiro (from £15, 
Liberty), and don’t forget to use candles 
and tea-light holders at different heights 
for atmosphere (£42, Matilda Goad).

Embroidered tablecloths are also 
making a comeback. Loretta Caponi is 
an Italian clothing and homeware brand 
whose clients include Princess Caroline 
of Monaco and the actor Sir Anthony 
Hopkins. Its Convolvoli tablecloth 
depicts a hand-embroidered garden in 
“Cantanella” stitch, a technique 
developed in the ninth century. It takes 
three months to produce — two days to 
produce the cloth, which is made of 
linen byssus, a silk thread harvested 
from a giant Mediterranean mollusc, 
and the rest of the time spent on 
embroidery. It costs £4,134.

The more relaxed look of linen 
tablecloths “exudes sophistication and 
are a way of elevating the everyday”, 
according to Valeria Piovesana, the chief 
executive and co-founder of Once 
Milano, an Italian linen brand. “Linen 
today is not the starched, ultra-pressed 
traditional look of the past. 

Piovesana reports that sales of Once 
Milano tablecloths (starting at £225 from 
Matches Fashion) are booming, as does 
John Lewis & Partners, which says that 

sales of its organic linen tablecloths are 
up by 120 per cent this summer. 

“I’m Italian so I don’t think of 
tablecloths as being an investment,” 
Piovesana says. “In most of Europe, 
a clean tablecloth is a necessity, very 
much like wearing underwear.” 

Kitten Grayson Flowers, a florist 
based in central London, says seasonal 
flowers and greenery are a must on a 
table and should be low enough that 
people can see and talk over them. 
“We absolutely love dahlias — you can 
create dramatic displays with very few 
blooms. Use a mix of bud vases, and add 
blackberries and viburnum berries for 
texture. This time of year is also the 
second flowering of English roses, they 
are singing their swan song.” 

Sophie Conran, an interior designer, 
says that charger plates (a large plate 
on which other dinnerware sits) are 
also really popular. At Burleigh, a 
pottery company founded in 1889, 
sales of charger plates have increased 
by 123 per cent in the past 12 months. 
Jim Norman, the commercial director 
at Burleigh, says: “Dining in is very 
much the new dining out, so collectively 
we are investing more in beautiful 
ceramicware.” Its most popular charger 
plate is a blue Asiatic pheasant design, 
which costs £22. 

When entertaining outside Conran 
suggests using large paper pom-poms 
(£4.79, Amazon), or garlands in different 
shapes and colours (from £6, John Lewis 
& Partners) as decoration. “You can 
dress your pergola with foliage, which 
you chop from the garden,” she says. 
“Moving the furniture outside used to 
be a very old-fashioned thing to do, 
but it’s on trend now. They didn’t have 
garden furniture in the 18th century so 
they had to do it then. We now take our 
dining table and chairs outside when we 
are entertaining, as well as a few little 
side tables. You need lots of help from 
the family to set it up, but once you have 
done it, it feels really special.” 

If you don’t want to risk the weather 
for your outdoor party, you can always 
opt for a marquee. LPM Bohemia’s 
range of wooden-frame canvas 
structures are inspired by the yurts of 
central Asia, maharajah palaces of 
Rajasthan and 17th-century Palladian 
architecture in Europe.

T
he designer Iain Watson, 50,
worked with the celebrated
architect David Collins from
the mid-1980s. Lifetime
collaborators, they started

work in Collins’s living room, but 
shortly after decided to launch David 
Collins Studio. Together they worked 
on iconic interior design projects such 
as the Wolseley and Nobu hotels in 
London, and Ritz-Carlton Residences 
in Bangkok. Watson took the helm of
the business after Collins died in 2013.

The studio’s recent projects include 
the Gleneagles five-star hotel in 
Scotland; 1010 Park Avenue, a luxury 
condominium development in New 
York; a collaboration with the luxury 
furniture and textile company Baker; 
and overhauling the Superbrands 
department at Harrods.

Watson lives in a two-storey flat in 
a Victorian conversion.
W What is your biggest source of 
design inspiration? Travel and the 
amazing team in the studio.
W Chintz or minimalism? Minimalism 
as a foundation, but I have to add layers.
W What is your design essential? 
I like to mix fine pieces with something 
quite humble. I have a Steven Klein 
photograph next to a print of 
Tretchikoff.
W Your favourite interior-design 
quick fix? Change something 
between summer and winter, add 
richer elements. We would not wear 
the same clothes, so your home 
should follow. 
W Your prediction for the next 
interior-design trend? Wellness to 
be fully integrated into interior design 
— through air and light quality, and the 
materials used. 
W The design pitfall to avoid? The 
wrong scale for furniture or lighting. 
People often do not have the confidence 
to play with scale and have larger pieces 
in a small room.
W If you could live in anyone’s house 
whose would it be and why? Brought 
up in Glasgow, I always admired 
Charles Rennie Mackintosh, and in 
particular the Hill House. He had such 
a strong singular vision, carried with 
exquisite detail through to furniture, 
lighting and fabrics.
W When decorating, what do you 
splurge on? Fabrics — they can 
make a simple piece of furniture 
special and tactile. 
W What would you save on? Overblown 
window treatments. Keep it simple and 
enjoy the light. 
W The best piece of design advice 
you have received? Refinement.
David always pushed to keep refining
a finish, a detail or an atmosphere. 
W What is your favourite thing about 
where you live? 
The street is 
lined in 
magnolia 
trees so 
springtime is 
spectacular.
Victoria 
Brzezinski

Tastemakers
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Planning a summer 
soirée? The place 
to start is with the 
right tablecloth, says 
Victoria Brzezinski

A
fter a blistering bank
holiday weekend and
forecasts for more
balmy weeks ahead,
you may be thinking
about throwing a late
summer party. Far
from formulaic,

today’s parties are becoming more 
individual, with “tablescaping” being a 
big part of the preparation. 

Tablescaping refers to how a tabletop
is arranged to create a certain mood 
or reflect a particular theme, and one 
only has to look through the Instagram 
tag #tablescape, which has more than
a million posts, to see the lengths to 
which some people will go to achieve
the perfect look.

Sue Barnes of Lavender Green 
Flowers, a florist based in South 
Kensington, west London, is planning 
a big Indian summer-themed party for 
one of her clients, which she describes 
as “Raj meets Ibiza”. It will be based 
around a vivid colour palette, and 
feature flowers in hot pink, apricot and 
lime green hanging from the ceilings, 
with lanterns everywhere and 
flower-filled trees lining walkways.

Barnes says the key to a successful 
tablescape is the tablecloth, with 
printed designs being the cornerstone 
of a particular look. The Mews Fabrics 
& Furnishings and Sarah K produce 
cotton tablecloths that are hand-block 
printed in India. Bestsellers from The 
Mews include Roberta Jal, an ancient 
Mughul design depicting flowers, and 
a playful parrot print, which comes in 
vivid aqua, blue or pink (both £85); 
Sarah K has subtle block-print berry 
and leaf designs from £49.50. 

Annabelle Haan, the founder of The 
Mews, says that when dressing a table 
stick to two or three colours in different 
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A tablescape at Holkham 
Hall, Norfolk, featuring a 
Vista Alegre charger 
plate, £54, and Raynaud 
Limoges plates, from £59. 
Top left: Once Milano x 
Peter Pilotto linen 
tablecloth, £600 and 
fringed napkins, £48 
(matchesfashion.com). 
Top right: Tablescape by 
Kitten Grayson Flowers
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Learn the art of ‘tablescaping’


